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decisions. You are focused on quality and perfor-
mance improvement. Pressure from others leaves
you cold. You remain calm and cautious under all
circumstances and you keep track. Emotions don’t
play a decisive role in your decision-making.
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You are good at assessing people and you know
what issues they find sensitive. You possess good
listening skills and you are tactful in your opinion
of others. Because privacy is so important to you,
you respect other people’s personal space too.
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ce. In those instances you are vulnerable and on
your guard. In principle you'll avoid confrontation.
That way you create peace and you keep track.

You are predominantly task-oriented and you set
priorities. You work best within a clearly defined
plan and you do everything in order, focused on i
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‘We have created a map of your behavioural and
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- The Landscape of my Behaviour
- How others might perceive you

- My Challenges

Landscape of my Behaviour How others perceive you My Challenges This is useful, because if you're aware of your PrROJECTION: HERE AND NoOow
This part of the PersonalMap shows your beha- This part of the map shows how others might per- In this region the towns and villages are named challenges you can act more efficiently! 0 o
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mountains, rivers and roads in this area relate yourself in most of the keywords, but some may can work against you. It is not so much wrong be-

specifically to you. These are key words, and their come as a surprise to you. It is possible that your haviour, but ‘ineffective’ behaviour. The names of Tips on how to read your map: find the towns you

meaning is obvious. behaviour is sometimes perceived differently by the blue-coloured towns in this region advise you relate to most, and which areas you’d like to visit
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others to how you see yourself. how to deal with these ‘pitfalls’. more often



